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sunnydhokia@hotmail.com
07724775595

PROFILE

Dynamic and results-driven Marketing Professional with 1-3 years of diverse marketing experience across multiple
industries. Adept at managing end-to-end marketing campaigns, event coordination, and stakeholder communication.
Skilled in Adobe Creative Suite, WordPress, and email marketing software. Possesses a strong educational foundation
with a First Class Honours in Business Management and Enterprise. A highly creative individual with a passion for
delivering innovative, data-driven solutions and achieving measurable results.

EDUCATION AND QUALIFICATIONS

De Montfort University — BA Honours in Business Management and Enterprise (October 2010 — June 2013) —
First Class Honours

Wreake Valley Academy A-Level Applied Business

(August 2006 - May 2010) A-Level Applied Science
A-Level ICT

Secondary Education 10 GCSES at grades A-C including English Language and
Mathematics

COMPLETED CERTIFICATIONS
W Google Analytics for Beginners - Date completed: 08/08/2023
& Google Analytics 4 - Date completed: 08/08/2023

EMPLOYMENT HISTORY

Communications Officer (Fixed-Term Contract), Leicestershire County Council
August 2023 - Present

Created high-quality multimedia content that boosted engagement across internal and external platforms.
Successfully implemented media relations strategies, improving coverage of council initiatives by 15%.
Spearheaded a social media campaign for a council project, increasing reach by 10%.

E BEERE

Ensured timely and effective communication within multi-disciplined teams, enhancing cross-departmental
collaboration.

Marketing and Recruitment Assistant (Fixed-Term Contract), De Montfort University
January 2023 - July 2023

i
)

Delivered 10 email campaigns with a 30% average open rate, exceeding industry benchmarks.

Led three video projects from concept to delivery, driving a 10% increase in student engagement.
Orchestrated Instagram live stream events that consistently drew 200+ live viewers.

Boosted event attendance by 5% through strategic marketing and operational support for Open Days and
Taster Days.
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Catalogue Production Assistant (Temporary Position), ESPO
October 2022 — January 2023

i Designed over 100 catalogue pages using Adobe InDesign, ensuring on-time delivery of projects.
& Enhanced the product categorisation process, reducing errors by 20%.
i Collaborated with internal teams to standardise content updates, improving efficiency.

Digital Marketing Officer (Maternity Cover), ESPO
July 2022 — October 2022

W Achieved a 15% increase in website traffic through targeted SEO improvements.
& Enhanced PPC campaigns, achieving a 20% improvement in ROI.
& Played a key role in a product marketing campaign that exceeded sales projections by 10%.



Marketing Office Volunteer, Vista
March 2022 — June 2022

i Revitalised social media content strategy, increasing follower growth by 18%.
i Designed promotional materials using Adobe Suite, reducing external design costs.
i Published engaging event posts that generated a 25% increase in website traffic.

Campaign Executive (Fixed Term Contract), Promotigo
January 2022 - March 2022

i  Successfully launched three digital prize draw campaigns, increasing customer participation by 40%.
i Streamlined workflows, reducing campaign delivery times by 15%.

Marketing Office Volunteer, Vista (for roles and achievements, see above)
July 2021 - December 2021

YouTuber
Channel — Hollywood Town - YouTube
July 2020 — Present

i Grew subscriber base to over 1,000 through consistent, high-quality movie analysis content.
i Developed social media strategies, increasing Twitter followers to over 800.
i Achieved a 25% increase in video engagement through audience-tailored content.

Movie Blogger
Website — Hollywood Town! - Movie Blog (weebly.com)
March 2020 - June 2020

& Published 18 in-depth articles, attracting 500 unique readers in three months.
i Utilised SEO techniques to increase organic search traffic by 10%.

KEY SKILLS

i
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Proficient in Adobe Suite, particularly InDesign and Photoshop.

Certified expertise in Google Analytics and SEO strategy execution.

Experienced in PPC campaign management and optimisation.

Strong written and verbal communication skills.

Proven ability to deliver results-driven digital marketing campaigns.

Knowledgeable in WordPress and email marketing software.

Event management expertise, including conference organisation and photoshoot coordination.
Highly creative with a data-driven approach to problem-solving.

Strong multitasking ability and attention to detail.

Skilled in Microsoft Office Suite, including Excel and PowerPoint.
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OTHER EXPERIENCE AND INTERESTS

W 3 and a half years of sales industry experience.
& Voluntary positions at Oxfam, Cancer Research UK, and British Heart Foundation.

o

& Hobbies include reading novels, cinema, and technology.


https://www.youtube.com/channel/UChjkmvv-rB56rdB5CFcxdIQ
https://hollywoodtown.weebly.com/

